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ABOUT NITC 
The National Institute of Technology Calicut, earlier known as Regional Engineering 
College, is one of the prime institutions of national importance for technical education in 
India. The mandate of the institute is to provide technical education and conduct research in the 
various branches of Engineering, Science, Technology, Architecture, and Management. 
Institute offers Bachelors, Masters and Doctoral Programs, which include 10 UG Programs 
(B.Tech.and B.Arch.), 30 PG Programs (M.Tech., M.Plan, MCA, M.SC., and MBA). 
Doctoral level research has remarkably increased in recent times and there has been a 
substantial increase in the volume of research papers and patents produced. With its 
proactive collaboration with a multitude of research organizations, academic institutions, and 
industries, the institute has set a new style for its functioning under the NIT regime.
 

ABOUT SOMS 
School of Management Studies, NIT Calicut (SOMS NITC) since its inception in 2009, has 
strived to make knowledge its culture, and excellence its tradition. The school aims to be a 
B-School of global repute by achieving excellence in Management Education and Research 
with enduring competency building in accordance with the overall vision of NIT Calicut. We 
ensure that our students become excellent and responsible managers who understand and 
appreciate the economic and societal realities in India. The Management Program offered 
here is semester-based, in tandem with the academic pattern of the institute, and is 
anchored in its vision and mission.
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WHY OFFER INTERNSHIP
 
“Information is not knowledge. The only source of knowledge is experience. You need 
experience to gain wisdom”. -Albert Einstein

 
We have students who are carrying out to the best of their abilities to excel in managerial 
skills and get fit to the roles in which they can leave their mark of quality by showcasing 
their expertise, intelligence and organizational commitment. Drawing perspective from 
anyone outside of our industry, team, or day-to-day operations often opens unexplored 
chapters. Well executed internship programs are no exception. Bringing in interns and in 
turn bring in unforeseen perspectives to be the part of a company paves way for fresh 
ideas, strategies, and plans for your business.

 
MBA program at the School of Management Studies NIT Calicut is exceptional, having 31 
courses including Labs, Summer Internship programs, and Business Research Projects 
within 4 semesters. The institute also ensures that the students receive tutelage beyond 
regular classes, by organizing numerous events like Seminars, Talks, Work- shops and Fests. 
Hence the school follows a well-structured approach to heighten the productivity of 
students in all aspects of management. Over the years, students graduating from SOMS 
NITC have been successful in taking up strategic positions and shouldering critical 
responsibilities in the corporate sector across the globe. Their success stories are testimonials to 
the quality of the education imparted by the institute. With the 46 students whose average work 
experience being 1.8 years, working with major companies ranging from TCS, Capgemini, 
Sutherland and Axis Bank, NITC students are a promising bunch of dedicated workforce.
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The curriculum requires students to undergo mandatory courses in the first year. Once they 
successfully complete the first year, they take up internships to learn nitty gritties of corporate
life. Students are allowed to choose from two Major of Specializations  (Dual Specialization). 
They can choose specific electives to pursue their industry-specific and/or disciplinary 
interests. Besides academics, students also learn from vibrant community life at the campus. 
They manage and take part in several extracurricular activities which provides them 
opportunities to grow beyond studies. 

School of Management Studies NIT Calicut is brimmed with great talents and impeccable 
mentorship, and your assistance can add depth and texture to our experiences, to build lessons 
for our journey ahead. Why hire people who’ve never worked at your company before? 

Why not gauge the incoming talents and establish new and strong working relationships? Why 
not hire young people as interns, teach them the trade, incur unforeseen perspectives, and 
thereby make it mutually beneficial? Why not add the tint of your firm in the vibrance of our 
college life to create an evolved workforce? 
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DIRECTOR’S MESSAGE

“The National Institute of Technology Calicut (NITC) has had a wonderful six decades of
splendid technical education from its establishment in 1961 as Regional Engineering College.
Professors and students from throughout the country attend the institute’s Bachelors, 
Masters, and Doctoral programmes. In this era of constant corporate rivalry, business schools 
compete to educate informed, talented, and capable managers. The School of Management 
Studies (SOMS) at NIT Calicut was established to provide excellent management education 
and to train students with top-tier communication and decision-making abilities. Since its
beginning, SOMS NITC has believed in perfection, produced quality, and formed a 
symbiotic connection with the industry.

They have a strong entrepreneurial spirit and are encouraged to come up with creative                
solutions to the difficulties they confront. Along with business education, we create a solid 
ethical foundation in our students. SOMS students are expected to exhibit professionalism, 
honesty, and business ethics. I am convinced that the School of Management Studies will 
achieve new heights in research and practise, blazing brilliantly for all to see”.

                                                                                                     Dr. Prasad Krishna 
                                                                                                    Director NIT Calicut
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HOD’S MESSAGE

“We are pleased to introduce the class of 2022–2024 for our esteemed MBA Program at School 
of Management Studies. NIT Calicut is home to some of the greatest minds in the country, who 
were chosen following a competitive admissions procedure.

We at NIT Calicut endeavour to deliver excellent education of the highest standards that 
would be compatible with the demands of the ever-evolving and pragmatic world of business. 
Our tough curriculum requires participants to exert effort and persistence, bringing forth the 
best in them. The professors at NIT Calicut, along with visiting experts from industry and                     
academics, make learning an enjoyable experience for students. We routinely engage industry                  
professionals in a series of seminars and events to augment our curriculum with their views. As 
you click through the pages of this booklet, you will get a taste of our painstakingly developed 
curriculum, industry relationships, and student-driven activities.

Additionally, you’ll see student profiles that we’ve been developing into professionals. We 
are certain that these motivated and deserving students will add significantly to any company. 
We wholeheartedly support their capability and potential as valuable contributors to company 
performance. You are warmly invited to participate with us in the hiring process”. 

                                                                                    Dr. Muhammad Shafi 
                                                              HOD, School of Management Studies NIT Calicut
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FACULTY SPEAKS
Dr. Sreejith S S

Curiously calm and energetically emphatic is how I would describe 
the batch of MBA 2022-’24. Collectively the batch is enthusiastic, 
inquisitive and attentive. They have utmost passion in learning and 
are in a constant pursuit to showcase their talents by identifying 
the right platform. Students of this batch are multi-talented and 
have demonstrated their creative, analytical and organization skills 
at multiple instances. They are now ready to roll up their sleeves 
and eager to apply what they have learned in a real scenario and 
fuel their thought process from different sources and perspectives. 
I wish them all the best and a great learning experience.

Dr. S. Sunitha
It is with great pleasure that I present a bunch of promising and 
motivated students from the MBA batch of 2024 from School of 
Management Studies, NIT Calicut. This batch is a perfect mix of 
socially driven, sincere, and talented young men and women. 
I had the privilege of teaching them Micro Economics and have 
observed their sheer enthusiasm and commitment to challenge the  
when it comes to carry out the socially relevant  project 
assignments. The MBA curriculum at NITC is rigorous and  
diversified with a practical approach enables the young minds to 
foster towards tomorrow’s promising managers. I have also 
witnessed the enthusiasm, untiring spirit when it comes to their 
organisation skills regard to their campus outreach activities. 
I wish all of them very success in all their endeavours and extend 
warm welcome to NIT Calicut to interact with our students.

Dr. Sreekanth V K
Batch 2022-24 is an enthusiastic and creative batch of learners 
pursuing academic excellence. The students of this batch bring 
their diverse backgrounds and perspective to the table, making the 
classes engaging. As per my experience, they can work as a team 
on exciting ideas with quality outcomes. We could see glimpses 
of entrepreneurial instinct in many of the students in this batch, 
which is a good sign. As an instructor, teaching this 
batch has been a unique learning experience.
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FACULTY DETAILS

     CORE FACULTY

             Dr. T. K. Suresh Babu 
             Ph. D (IIT Delhi) 
              Finance and Strategic Management

             Dr. S. Sunitha 
             Ph.D (IIT Madras) 
              Economics

             Dr. Nithya M 
             Ph.D. Anna University Chennai 
              Marketing Management

             Dr. Sreejith S S 
             IISc Bangalore 
              HR Operations and Analytics

             Dr. Reju George Mathew 
             Ph.D EFLU Hyderbad 
              Communication

             Dr. Sreekanth V K 
             Ph.D. from IIT Kharagpur 
              Business Analytics and Systems

              Dr. S. Saravana Kumar 
             Ph.D (IIT Madras) 
              Operations Management   

             Dr. K. Muhammad Shafi 
             Ph.D. Aligarh Muslim University 
              Finance and Accounting 

             Dr. Preeti Navneet 
             Ph.D University of Rajasthan 
              Communication

             Dr. Althaf S 
             Ph.D IIM Bangalore 
              Economic and public policy

             Dr. Rajesh J 
             Ph.D Bharathiar University, Coimbatore 
              Marketing Management and Legal       
              Aspects of Management

             Dr. Manju Mahipalan 
             Ph.D NIT Surathkal 
              Human Resource Management

              Dr. Vrinda Varma 
             PhD from Sree Sankaracharya University
              of Sanskrit, Kalady 
              Communication
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      ADJUNCT FACULTY
       
             Dr. T Radha Ramanan 
             Ph.D NIT, Trichy 
              Operations Management

VISITING/GUEST FACULTY

SOMS always brings the talent pool from industry and academia to enrich the students. 
The visiting faculties at SOMS include experts from the Indian Institute of Management                      
Kozhikode, Indian Institute of Management Bangalore, Indian Institute of Management 
Ahmedabad, and many others. SOMS has visiting faculties from the corporate sector, such 
as Cognizant Technology Services, NeilsenIQ and many others. The number of visiting/guest 
faculties is increasing over the year, and it helps SOMS to integrate state-of-the-art industrial 
practices with academic rigour.
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STRUCTURE OF MBA PROGRAM
The structure of the MBA program at SOMS, comprises of four semesters, spanning over
a period of two academic years. It is completely a residential program. Credit based              
accreditation system is being followed here and the total credit score is 95.

Semester 1
      
•	 Financial and Management              

Accounting 
•	 Marketing Management: Concepts and
•	 Applications 
•	 Organizational Behaviour 
•	 Management Information System 
•	 Micro- economics 
•	 Decision Models in Management 
•	 Business Statistics 
•	 Business Communication Laboratory 

Semester 2

•	 Operation Management 
•	 Financial Management 
•	 Human Resource Management 
•	 Legal Aspects of Business 
•	 Business Government and Society 
•	 Strategic Management 
•	 Business Research Methods 
•	 Information Technology Laboratory

Semester 3
    
•	 Organizational Structure and Design 
•	 Macro - economics 
•	 Management Science Laboratory 
•	 Business Research Project 1 
•	 Summer Internship 
•	 Four electives

 Semester 4

•	 International Business
•	 Five Electives
•	 Business Research Project 2
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ELECTIVES OFFERED

HR
•  Industrial Relations and Labour Laws 
•  Strategic Human Resources 
   Management 
•  Recruitment Selection and 
    Compensation
    Management 
•  Learning and Development 
•  Talent and Performance Management 
•  Individual and Organizational 
   Transformation 
•  HR Analytics 

Marketing
•  Marketing Of Services 
•  Advertising and Sales Promotions 
•  Customer Relationship Management 
•  Product Policy and Brand Management 
•  B2b Sales and Digital Marketing 
•  Retail and Mall Management 
•  Consumer Behaviour 
•  Research In Marketing Decisions 
   Marketing Analysis 
•  Marketing Decision Models

Operations

•  Project Management Technology 
•  Management and Innovations 
•  Operations Strategy 
•  Inventory and Supply Chain 
   Management 
•  Lean Production Management

Finance

•  Managing Financial Service and 
   Institution 
•  Investment Analysis and Portfolio 
   Management 
•  Derivatives and Risk Management 
•  Strategic Financial Management 
•  International Finance and Investment 
   Management 
•  Corporate Tax Planning and Taxation 
•  Mergers, Acquisition and Divestments.

Business Analytics & Systems
•  Knowledge Management 
•  Business Intelligence 
•  Advanced Tools For Decision Support 
   Enterprise 
•  Resource Planning 
•  Big Data Analytics 
•  Data Science For Business Decisions 
•  Econometrics E-Commerce 
•  Machine Learning and Artificial 
   Intelli  gence 
•  System Modelling and Simulations
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PEDAGOGY

SOMS offer quality education, which is at par with the top B-Schools in the country. The 
school, with excellent faculty, follows various teaching methodologies with intensive        
emphasis on active class participation. This helps to mould the students to become successful 
professionals and better human beings. The pedagogy Includes:

•	 Workshops and seminars •	 Peer-peer monitoring and tutorials

•	 Academic and interactive lectures •	 Business games and experiments

•	 Business research projects •	 Summer internships

•	 Insights from practitioners’ perspective •	 Alumni talks 

•	  Simulations •	 Case study analysis
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STUDENT INITIATIVES

The national level B-Fest is conducted annually 
by the School of Management Studies. This 
helps each and every student to apply what they 
have learned and finally to manage a mega event: 
Every edition of this B-Fest witnesses sharp 
minds flowing in from across geographies 
to battle it out for the ultimate glory and 
impressive prize money. The vibes of wisdom 
drift across the shores pooling in industrialists, 
executives, professionals and students 
throughout India. There were also  exciting 
packages of events, lectures, workshop series, 
game and many more. 

TATHVA
Tathva is the annual techno-management fest organized by the 
college Tathva is the biggest tech fest in Kerala held at NITC. 
It includes many workshops and seminars and lectures based 
on various fields of engineering. It also has gaming events and   
other fun events. The main highlight of Tathva is its proshows.
We bring various artists from different parts of the world. 
Tathva has come to be regarded as one among the biggest 
technical festivals of South India.

RAGAM
Over two decades have passed since the inception of    
Ragam. Ragam is South India’s biggest Cultural fest     
hosted by National Institute of Technology Calicut.
Ragam blends a series of fine arts, socio-cultural and 
literary events, along with a variety of workshops, 
exhibitions and informal events. The fest attracts 
thousands of  visitors to the campus annually and is one 
of the most popular cultural fests in India.
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MEX TALKS

Managerial Expertise Talks (MEX Talks) is an interactive platform where corporate 
personages from assorted corporate environments lay bare the intimates of ideation, myths,
realities, obstacles encountered, and decision making. This is intended to bridge the gap 
between aspiring young minds and their goals by fostering their intellect and nurturing their 
sync with current corporate trends.

IGNITE

IGNITE sessions are student-hosted series of interactive 
corporate talk with Alumni where they share their work 
experiences, life experiences, memories from their days 
spent at SOMS etc. Ignite is intended to help the students 
to be prepared for the corporate world once they step out 
of SOMS. This series of talks helps to showcase how far 
SOMS has come from its initial days, and how the life 
lessons/experiences the speakers had received from their 
MBA days in SOMS were able to help them in their lives 
as well.

SOME        - Let’s Chat

SOME        is a platform for students to interact with eminent personalities in the corporate 
world. SOME       ensures that they bring in people who have made a difference, standing 
apart from the cliche. All these opportunities give our students the chance to look up into the 
business in a better and different perspective and also encourages them in entrepreneurial 
regards. 
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TECHNOLOGY BUSINESS 
        INCUBATOR - TBI

There is a fully functional TBI within NITC 
campus.The major objective of a technology 
business incubator is to facilitate the setting 
up of start-ups which are technology -based
 and knowledge-driven and also to nurture 
them by providing them with the necessary 
platform required for their growth and 
establishment as successful enterprises.

            THRIVE-
ANNUAL MAGAZINE

   

We also intend to converge all the skills 
and talents of our students, document and 
publish them. As this is completely student 
driven project, students would be involved 
completely and will be working as a team 
and this process would help them understand 
how to work within an online limitation 
adapting the new technologies and out the 
best in all of the students. This would also 
encourage the students to develop their 
inborn artistic, literary and other skills

DRISHTIKON- QUARTERLY 
           NEWSLETTER

The quarterly newsletter, Drishtikon is a well appreciated program initiated by the students 
itself. Students will divide themselves and each team will take up each quarterly newsletter. 
The newsletter acts as a face to the SOMS, by delivering contents ranging from the Student 
Initiatives, Literary works, by delivering contents of the student initiatives, programs and 
talk shows, literary works etc..
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CLUBS AND 
            ACTIVITIES

ACADEMIC CLUBS

FINANCE CLUB
 
The club intents to provide a comprehensive 
understanding of the finance industry. To 
provide learning opportunities to understand 
financial jargon / terms and Mutual Funds. 
And to foster an environment of discovery of 
recent trends, Budgets and developments in 
the field of finance.

HR CLUB 

HR club provides knowledge about the 
current trends in HR. To produce more 
employable and efficient HR students. To 
bring out and develop innovation and 
creativity among the students of HR.

CODING, AI & ANALYTICS 
CLUB 

The club prevails to create an accessible 
learning space for Coding, AI, Analytics, and 
more for the users. To sharpen the Coding, AI, 
Analytics, and technical skills among the 
stakeholders. To develop a learning space that 
embrace ethical and responsible technologies.

MARKETING CLUB
 
The club strives to put the marketing 
theories into practice through industry 
interactions, on-campus activities and 
management games to ignite the brilliant 
marketing ideas of students and offer them 
a platform to showcase their creativity.
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OPERATIONS CLUB
 
The club works to understand and develop the 
interest of students in different fields of 
operation and supply chain management. Our 
aim is to bridge the gap between the classroom 
sessions and practical understanding of 
operations.

SYSTEMS ANALYSIS AND 
DESIGN
 
The club strives to create an ecosystem of 
designing and developing better systems. 
To create learning space for state-of-the-
art technologies and systems. To develop 
a common space for dialogues on 
socio-technical systems

18



NON – ACADEMIC     
     CLUBS AND 
     ACTIVITIES

LITERARY & DEBATE CLUB
 
The club provides students the opportunity to 
liberate their thoughts, and act as a 
platform to voice their opinions and 
sharpen oratory skills.

LIBRARY

Our library provides a range of learning 
opportunities for both large and small 
groups as well as individuals with a focus on 
intellectual content, information literacy, 
and the learner. Also focuses specifically in 
providing management oriented online and 
offline materials, case studies and articles. 

SOMS ARTS CLUB

Unleashing creativity, fostering passion and 
building self-expression through the arts. 
We, at the SOMS Arts Club, strive to 
provide a platform for students to explore 
their artistic talents, connect with like-
minded individuals, and grow both 
personally and professionally. We explore 
new mediums, create meaningful art, and 
make a lasting impact on our community.

P K ROSY FILM CLUB
 
In between the academic schedule of 
students the film club successfully 
inculcate a collective sense of film 
watching among students, film 
screen, reviews, discussion, debate. 
The club members work to bringing 
out the gems the world should 
witness. They also help to set up the 
necessary equipment (amplifiers, 
speakers, projectors etc.) to make 
the screening process as efficient and 
effective as possible
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SPORTS, GAMES & FITNESS 
CLUB
 
The institution prioritises the physical health 
by promoting and developing interest in a 
particular sport, game and physical activities.
Nourishes the sportsmanship in students 
through various competitions.

MENTAL HEALTH CLUB
 
We raise awareness about mental health 
issues in the campus to reduce stigma 
associated with mental illness. The club 
promote help-seeking behaviour and 
emotional well-being practices. It also 
bridges the gap between students and 
mental health resources through individual 
education and outreach events. The club 
works in a strong liaison with SGC of the 
institute.

SOMS TO THE SOCIETY 

Our duty as an institution transcends to 
sustainably responsible activities. The lush 
greenery around SOMS is the result of green 
initiative

B SENATE

This is to enable discussions and debates on 
Business & Economic Environment among 
the students

WEBSITE OPERATIONS 

Students under website operation are in 
charge of the periodical update of the 
school website.
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COMMITTEES
MANAGEMENT STUDENTS’ ASSOCIATION

To enhance their understanding and appreciation of diversity. That provides service to the 
broader community. That allows members to gain personal and professional skills in the 
area of leadership development. To be leaders in the organization.

       ACADEMIC AFFAIRS 

Academic council is the iron bridge 
between the students and institution 
management. They work for the welfare 
of students and their academic growth.For 
the student’s career upliftment academic 
council provide talk shows, webinar, and 
interaction with industry experts. Along 
with this academic council supervises 
each of the academic clubs.

         PUBLIC RELATIONS  

SOMS as an institution give great 
importance to its students and public. PR 
committee upholds to this and works for 
the better relation of SOMS with students 
and the stakeholders. PRC ignites and 
freshens the mind of students with various 
programs and celebrations amidst the 
academic schedule.

   MEDIA AND PUBLICITY  

The primary role of the Press, Media and 
Publicity Cell to liaison with Institute 
Media Cell and provide regular reports 
and press releases on campus news and 
opportunities. 

  CAREER COUNSELLING
     AND DEVELOPMENT
 
To facilitate recruitment to students in 
liaison with CCD of the institute. To 
provide exposure to be pursuing students. 
To have good relations with the recruiters. 
Managing Recruiters correspondence and 
feedbacks. 
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      NIPM STUDENT’S 
             CHAPTER 

NITC Chapter of National Institute of 
Personnel Management (NIPM), with 
more all interested Members will be 
regularly organizing Workshops & 
Training Programs as part of its Human 
Resources Development Endeavours with 
the support of NIPM.

  AIMA/CMA STUDENT
             CHAPTER

NITC Chapter of AIMA/LMA with all 
student members will be regularly 
organizing Workshops & Training 
Programs as part of AIMA initiatives with 
their support.

EXTERNAL COMMITTEES

      STUDENT AFFAIRS   
                COUNCIL

Students Affairs Council (SAC) is a 
student body of NITC working for  
students’welfare activities and they act 
as a bridge between administration and  
students of NITC community.Any 
activities regarding inter-department 
events, hostel affairs, alumni relations
,medical insurance, scholarships etc 
gets communicated through SAC.

        FEST AND EVENTS

Fest and Events Committee at SOMS is  
responsible for overseeing the 
management fest, TARANG, and the  
various events conducted at the  
institution.The committee manages and 
helps enhance the student’s capabilities 
and aims to develop the student’s 
leadership skills and guide them in 
various events and competitions at both 
national and international levels
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FACILITIES INCLUDES
              STEVE JOBS 
   INFORMATICS CENTER

Students, research scholars and faculty of 
SOMS have access to fully equipped 
multiple computer workstations and 
internet facility. Steve Jobs Informatics 
Center provides with the necessary 
hardware and software, and other digital 
resources designed to support educational 
or research activities.

   DATA SCIENCE LAB

For the analysts of SOMS, we provide 
specialized computing environment 
designed to support the advanced data 
analysis needs of data scientists and 
researchers, with high-performance 
computing equipment, specialized 
software, large amounts of data storage, 
and collaboration tools.

Software includes:
•  STATA   •  SMARTPLS   •  NVIVO   •  JAMOVI   •   ANSYS
•  MATHEMATICA   •  MATLAB  •  WOLFRAM   •   TALLY   

RABINDRANATH TAGORE
               LIBRARY

An active workshop space which 
provides the best and relevant books on 
management, business newspapers, 
magazines, business and academic 
journals. Our digital library is abound 
with journals, articles, research papers 
and case studies for fuelling the young 
minds.

   COMMUNICATION LAB

Communication lab provides a platform 
for the students for content creation and 
language skill boosting where, efficient 
mentor supervision is practicable. 
Activities based learning software are 
very efficient in language learning. 

•     ELL Scholar    •     Sanaco Study 200
Software includes:
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ALUMNI TESTIMONIALS

The Best Two Years of My Life: The two years I spent at SOMS-NITC were truly 
transformative. Yes, we were the first batch and we had to start from scratch. However, 
there was a very high degree of freedom and respect for students at SOMS, which was 
something I had not experienced to this degree ever before or after it. We had wonderful 
faculty brought in, under the stewardship of Dr. Prabhakaran Paleri- our then HOD, from 
across the top institutes in the country. Our interactions with them nurtured our thoughts, 
our minds and our soul and we built relationships forever. We learnt different facets of 
management in-depth, through pedagogy that was engaging and immersive. On the whole, 
it has been the people at this amazing institution which created this transformation in me, 
the kind we envisage through good education. The transformation that infuses knowledge 
and wisdom, the one that opens our minds, our directives, outlooks, and thought processes, 
while bringing out our inner strength and polishing us to shine like a diamond in the 
future, through the rigor that the course put us through. Thanks SOMS-NITC! I owe a lot 
to you, my Campus!

                                     Remya Ann Jose 
                Sr. Manager & Head- Talent Management -
                                          V-GUARD
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Being part of a growing B-school like NIT Calicut, we not only learnt management 
‘fundas’ from a group or amazing professors, but each one or us have also become a part 
or its growth story. I think that has given us a sense of belongingness and ownership 
towards SOMS. Be it organizing the first ever industry summit like MEX Talks, 
Management fest Tarang and many more events and competitions that have helped us to 
utilise and nurture our organizing and leadership skills. The time spent has taught me a 
great deal about management, networking, making friends, living life as it ought to be 
lived but most importantly to keep questioning, to never let that curiosity bug inside me 
die. I am grateful to NIT Calicut for helping me unleash my true potential in these 2 years 
or management degree.

          Abhishek Dutta 
Bank of America, Ex- TCS 

Being at SOMS was one of the most joyful learning experiences in my life and has been 
one of the strong foundations in my career growth. The strong support and quality 
guidance from all top-class faculty, visiting faculty, staff and colleagues groomed us to be 
true leaders and managers. I am thankful to SOMS for everything the 2 years added to me, 
and I am sure every single student passing out from SOMS is capable of taking up any 
challenge. I wish SOMS and all the past, current, and future students my best wishes for 
their work, challenges, and growth. 

              Romin Mathew 
Director at Aldrich International
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   HOW TO REACH 
SOMS NIT CALICUT

Distance 
from major 
cities

Kochi : 194 km

Banglore : 331 km 

Trivandrum : 386 km

Chennai : 674 km

Hyderabad : 945 km

Mumbai : 1153 km

Delhi : 2492 km

28 km away from Calicut International Airport 

21 km away from Calicut main railway station 

9.4 km near to IIM KOZHIKODE at Kunnamangalam

School Of management studies,National Institute of Technology campus is 21 km near to 
Calicut city . Well connected by Air, Road & Rail to all the major cities in the country, 
Calicut has effcient public transport within the city like cabs and buses.
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   CAREER COUNSELLING AND 
DEVELOPMENT TEAM DETAILS

Faculty Coordinator 
Dr. SREEJITH S.S.|
+91 8078398067

Student Representatives Email:
anagha_m220022ms@nitc.ac.in 
barathi_m220014ms@nitc.ac.in

Student Placement Committee
•     Anagha Mohanan |
      7025818656 

•     Abinaya Rajendran |
      9943897190
 
•     Arjunan V |
      9344084029
 
•     Barathi kumar S |
      7904060003
 
•     Nair Archana |
      9054521368
 
•     Sharookh S |
      7025441557

anagha_m220022ms@nitc.ac.in

 abinaya_m220025ms@nitc.ac.in

arjunan_m220035ms@nitc.ac.in

barathi_m220014ms@nitc.ac.in

archana_m220054ms@nitc.ac.in

Sharookh_m220056ms@nitc.ac.in

sreejithss@nitc.ac.in
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                      School of Management Studies
 
 National Institute of Technology Calicut NIT Campus P.O. 

                      Calicut - 673 601 Kerala, India 

       Telephone: +91-495 2286075, +91 495 2286076/77
 
                       E-mail:

                       Website:

nitcsoms@nitc.ac.in

 www.soms.nitc.ac.in

SOCIAL MEDIA PAGES

www.linkedin.com/company/school-of-management-studies-nit-calicut

www.facebook.com/SchoolOfManagementStudies

www.instagram.com/somsnitconline

www.twitter.com/Somsnitcalicut
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